
Chief Marketing Officer 





Nevada Department of Tourism and Cultural Affairs 

Share the heart of Nevada with the world through stewardship, development, and 
promotion of the best of the Silver State 

A vibrant visitor economy built on exceptional and enriching experiences that enhance 
quality of life for all Nevadans 

The Travel Nevada Marketing team serves as the agency’s internal 
studio, providing strategic direction, creative development, and 
execution of statewide destination marketing initiatives. The unit leads 
brand stewardship, advertising, content production, digital platforms, 
and media investment, while managing agencies of record and 
specialized freelancers to ensure cohesive, high-performing marketing 
efforts. The team also supports Industry Development and 
Communications by delivering creative assets, content, and strategic 
guidance that advance statewide tourism priorities. 

-Marketing 
-Content Development 
-Creative Services 
-Digital & Web 
-Platforms 
-Media Strategy &    
Investment 
-Publications (Nevada 
Magazine & Visitor 
Guide, Adventure 
Guide) 



The ideal candidate is a strategic, collaborative, and 
forward-thinking marketing executive with strong 
leadership presence and sound judgment. They bring a 
balance of creative vision and data-driven decision-making, 
demonstrate fiscal responsibility, and communicate 
effectively with internal teams, agency partners, and 
public-sector stakeholders. Experience working within 
complex organizations and navigating public accountability 
is essential. 

The Chief Marketing Officer serves as a senior executive 
leader responsible for setting and managing the strategic 
vision, direction, and execution of Travel Nevada’s 
marketing efforts. The role provides leadership over brand 
strategy, advertising, content, digital platforms, media 
investment, and agency management while ensuring 
alignment across domestic, in-state, industry, and 
international initiatives. The CMO oversees staff, budgets, 
performance measurement, and marketing-related 
contracts, and regularly reports to executive leadership 
and the Nevada Commission on Tourism. 

• Bachelor’s degree in marketing, communications, business, or a related field
• Senior-level leadership experience in marketing or destination marketing
• Demonstrated experience managing large budgets, agencies, and cross-functional
teams
• Proven ability to develop and execute integrated marketing strategies
• Experience presenting to executive leadership or governing boards

• Executive leadership
• Brand strategy &
stewardship
• Integrated marketing &
advertising
• Media planning &
buying oversight
• Digital strategy &
analytics
• Budget management
• Public-sector
governance experience

$100,000 - $124,000 annually on the 
Employee/Employer plan 
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Email: rvillanueva@travelnevada.com 

Name: Rafael Villanueva 
Title: Chief Executive Officer 

Phone: 775-220-2437 
In the email subject line, put: Last Name / Chief Marketing Officer, Tourism 

Posting Close: Open until recruitment needs are satisfied 

mailto:rvillanueva@travelnevada.com

